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Evidence Ladder e Tathen

Rung 3

Related Evidence

Independent canine
topical study.

Rung 2

Manufacturer Claim

Promoted for shedding,
skin, and coat support.

Rung 1

Offer Fact

Happy Paws page terms, Offer facts and seller representations do not equal finished-product proof.
$34.99 price, 100-chew count. General active-ingredient research cannot stand in for specific oral chew efficacy.
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The Container Commitment Runway

O Days 20 Days 25Days 33 Days 50 Days 100 Days

Under 10 Ib (1 chew/day) = Ends at 100 days $0.35/day

10-30 Ib (2 chews/day) = Ends at 50 days $0.70/day

31-60 Ib (3 chews/day) = Ends at 33 days $1.05/day

61-90 Ib (4 chews/day) = Ends at 25 days $1.40/day

Over 90 Ib (5 chews/day) = Ends at 20 days $1.75/day
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DAILY INTEL - DECISION AID

A Buyer-Side Decision Tree

Happy Paws Skin & Coat Dog Chews - resolve each gate before moving right

GATE 1 - IDENTITY

Exact SKU and checkout
terms confirmed?

‘o

Pause: verify the offer

Confirm the exact product, count, price,
subscription status and checkout terms.

REVIEW BOUNDARY

I YES

GATE 2 - SUITABILITY

NO
Health or medication issue"
Pregnancy or breeding?

VES /| UNSURE

Discuss with a veterinarian

Resolve suitability and interactions before
treating a commercial page as guidance.

A fact-checked decision aid—not veterinary advice

Offer terms and evidence can change; recheck the live checkout before paying.

GATE 3 - PROOF NEED GATE 4 - COMMITMENT
NO
Need a product-specific trial Recurring terms and refund
or quantitative label? restrictions accepted?
VES | ABSENT vo
Compare stronger documentation Pause: resolve the commitment

The reviewed packet does not supply a

Clarify renewal, cancellation, shipping

finished-product trial or quantitative label. and refund rules before checkout.

&

YES

Keep it on the comparison list

This is not proof of effectiveness or a recommendation to buy.
It means the commercial and suitability gates are explicit enough to compare

The tree separates identity, suitability, evidence and commercial commitment instead of collapsing them into one “works / does not work” verdict. Dailv Intel
ally inte




